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Disclaimer  

  

Forward Looking Statements 

This presentation includes "forward-looking statements", as defined in the safe harbor provisions of the US Private Securities Litigation Reform 

Act of 1995. In addition to statements which are forward-looking by reason of context, the words ñmayò, ñwillò, ñshouldò, ñexpectsò, ñplansò, 

ñintendsò, ñanticipatesò, ñbelievesò, ñestimatesò, ñpredictsò, ñpotentialò, or ñcontinueò and similar expressions identify forward-looking statements. 

We caution you that reliance on any forward-looking statement involves risks and uncertainties that might cause actual results to differ 

materially from those expressed or implied by such statements. These and other factors are more fully discussed in the Videocon d2hôs 

registration statement on Form F-4 filed with the SEC and available at http://www.sec.gov. All information provided in this presentation is as of 

the date hereof, unless the context otherwise requires. Other than as required by law, Videocon d2h does not undertake to update any 

forward-looking statements or other information in this presentation. 

  

Industry and Market Data 

In this presentation, Videocon d2h relies on and refers to information and statistics regarding market shares in the sectors in which it competes 

and other industry data. Videocon d2h obtained this information and statistics from third-party sources, including reports by market research 

firms, such as Media Partners Asia, Ltd. Videocon d2h has supplemented this information where necessary with information from discussions 

with Videocon d2h customers and its own internal estimates, taking into account publicly available information about other industry participants 

and Videocon d2hôs managementôs best view as to information that is not publicly available. 

  

Earnings before interest, tax and depreciation & amortization (EBITDA) 

EBITDA presented in this presentation, is a supplemental measure of performance and liquidity that is not required by or represented in 

accordance with IFRS. Furthermore, EBITDA is not a measure of financial performance or liquidity under IFRS and should not be considered 

as an alternative to profit after tax, operating income or other income or any other performance measures derived in accordance with IFRS or 

as an alternative to cash flow from operating activities or as a measure of liquidity. In addition, EBITDA is not a standardized term, hence direct 

comparison between companies using the same term may not be possible. Other companies may calculate EBITDA differently from Videocon 

d2h, limiting their usefulness as comparative measures. Videocon d2h believes that EBITDA helps identify underlying trends in its business 

that could otherwise be distorted by the effect of the expenses that are excluded calculating EBITDA. Videocon d2h believes that EBITDA 

enhances the overall understanding of its past performance and future prospects and allows for greater visibility with respect to key metrics 

used by its management in its financial and operational decision-making. 
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Media Industry & Pay TV Landscape 



The TV Industry in India has shown significant growth and is the largest contributor 
to the Indian M&E Industry 

Market Size in 
2015 (USD billion) 

8.4 4.4 2.1 0.3 1.0 

Total Viewership 
in 2015 (million) 

711 450 130 180 110 

Source ς Ficci Frames, EY Future of TV Report & EY Analysis, EY estimates, Company estimates 

Film TV Print Radio Digital 

Total Viewership 
in 2020 (million) 

900 500 200 250 400 

Market Size in 
2020 (USD billion) 

17.3 6.4 3.5 0.7 3.3 



 

Digital PayTv Connections :100mn Plus Opportunity 

Subscriber Base: Share of DTH vs. Digital Cable  

Source: MPA report 2014, Company estimates 

Subscription Revenue: Share of DTH vs. Digital Cable  
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Videocon d2h: Competitive Advantage 

 Maximum no of channels 

and services 
Widespread sales & 

distribution presence 
Pioneer in Technology & 

Product Innovations 
Quality customer service 

Source: MPA report 2014, Company data 
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Videocon 
d2h, ~9% 

Others, 
~91% 

Subscriber market share in   FY11 

Videocon 
d2h, 

~20% 

Others, 
~80% 

Subscriber market share in  FY15 

Videocon d2h: Fastest Growing  DTH Company 

Videocon 
d2h, ~25% 

Others, 
~75% 

Subscriber market share in 2020 



Strong Brand Partnerships & Associations 

Source:, Company data 
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